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Turystyka biznesowa jako narzędzie zmiany wizerunku 



















































1. The meetings and events industry as a factor contributing to the 
metropolisation of postindustrial agglomerations









































































































2. The structure and potential of the meetings and events sector against the 






d’affaires),	 which	 is	 distinguishable	 from	 other	 forms	 of	 tourism,	 particularly	 leisure	 tourism	 (in	
French:	 tourisme des loisirs)	 (WTO	2006).	Nevertheless,	some	 researchers	place	 the	sector	of	





tion	 in	 trade	 fairs	and	showrooms.	Nevertheless,	due	 to	 the	commercial	nature	of	 these	events	
and,	 frequently,	a	work-related	obligation	 to	participate	 in	 them,	some	authors	apply	a	narrower	
definition	 to	 the	 concept	 of	 the	 industry	 of	meetings	 and	 congresses	 (Tourisme de réunions et 
de congrès – TRC),	including	meetings	of	the	sectors	of	business,	science	or	non-governmental	
organisations	(Fabry,	Christofle	2013).	Regardless	of	these	uncertainties,	instead	of	the	concept	
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of	business tourism,	the	concept	of	meetings and events industry	is	increasingly	used,	in	order	to	
reflect	the	dynamic	development	of	the	sector	and	in	acknowledgement	of	its	growing	importance	






















































































3. Global challenges to the meetings and events sector and its importance in 

















Studia Regionalne i Lokalne 2(84) 13
and	events	sector	generated	EUR	115.9	billion	of	direct	expenditure,	created	1.3	million	jobs	and	
generated	EUR	66.7	billion	in	GDP.	This	places	the	industry	on	a	position	equivalent	to	the	72nd 










of	 the	 event	 industry	was	 proposed	 by	 scientists	 from	 the	University	 of	Technology	 in	Sydney,	
who	conducted	research	during	five	international	events	which	took	place	in	this	city	in	the	years	
2009–2011.	Their	goal	was	to	identify	not	only	the	economic	but	also	social	benefits	resulting	from	





















































products	(By 2030, devise and implement policies to promote sustainable tourism that creates jobs 


















and	paid	a	deposit	 (Waste	Diversion	Deposit)	which	was	returned	after	 the	supplier	 fulfilled	 the	
obligations	(UFI	2019b).
The	gradual	penetration	of	thinking	in	terms	of	the	SDGs	into	the	meetings	and	events	industry	




























































4. The meetings and events sector in Katowice and the change of the city’s 
image and potential
The	modern	meetings	and	events	market	 is	 increasingly	opening	up	 to	medium-sized	cities,	
which	have	a	“human	scale”	and	which	can	tell	their	story	in	an	appealing	way.	Their	weaknesses	















































first-time	 visitors	 also	 constituted	 an	 important	 group	 (between	 16.0%	 and	 22.0%).	One	 event	













and	stay	in	the	city.	More	in	the	report:	Rafał	Muster,	Robert	Pyka,	Łukasz	Trembaczowski,	Agata	Zygmunt,	Impact of the Con-
gress and Business Events Sector in Katowice on the City’s Development and Image,	research	report,	City	of	Katowice,	2018.













Spodek	 as	 their	 favourite	 place	 in	Katowice.	Despite	 its	 being	 the	 oldest	 facility	 in	 the	Culture	
Zone,	established	in	the	revitalised	area	of	the	former	Katowice	coal	mine,	it	is	still	the	landmark	








Ponds,	a	 recreation	area	 for	Katowice‘s	 residents.	What	 is	 immediately	striking	when	generally	
Tab.	1.	Basic	information	about	the	events	included	in	the	research	conducted	by	the	Observatory	of	Urban	and	
Metropolitan	Processes




of Small and Medium-
sized Enterprises
Edition 5 3 10 8
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In	this	context,	the	perspective	of	local	company	owners	and	managers	is	worth	presenting,	as	
is	that	of	the	event	organisers	(also	mostly	entrepreneurs),	with	whom	several	series	of	individual	







exert	a	positive	 impact	on	 its	 image.	The	events	organisers	also	emphasised	such	advantages	










are	 trying	 to	adapt	 their	 inventory	 to	 the	needs	of	 the	event	participants	coming	to	Katowice	by	
investing	in	new	devices	and	proposing	new	products.	This	applies	primarily	to	the	event	organis-





























































The	opinions	of	guests	 to	 the	city	are	confirmed	by	 local	entrepreneurs	who	point	 to	 the	un-
equivocally	 positive	 impact	 of	 the	 development	 of	 the	meetings	 and	 events	 sector	 in	Katowice	
on	the	 increase	 in	 their	companies’	 revenues	and	their	overall	economic	situation.	Although	the	




















policy	 in	 this	 respect	 (Cieślikowski	2018)?	This	will	mean	monitoring	 local	and	national	 factors,	
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in	 order	 to	 harmonise	 the	 repertoire	 of	municipal	 and	 regional	 cultural	 institutions	with	 the	 cal-
endar	of	congress	and	business	events,	as	well	as	to	develop	joint	information	materials	for	the	
participants,	presenting	 the	cultural	attractions	of	 the	city.	The	 fact	 that	most	participants	of	 the	
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